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1. Purpose 

The purpose of this Policy is to establish a clear and consistent framework for the development, management, and 
governance of sponsorship arrangements at the Adelaide Rowing Club (ARC). It aims to ensure that all sponsorships align 
with the Club’s values, strategic objectives, and community responsibilities, and that sponsorship arrangements are 
effectively implemented for the mutual benefit of both the Club and the Sponsor. 

2. Objectives 

This Policy seeks to: 

• Attract and retain sponsorships that provide financial or in-kind support to the Club. 

• Ensure that sponsorships are managed transparently, ethically, and in the best interests of the Club. 

• Provide equitable opportunities for Sponsors to engage with and support the Club. 

• Safeguard the reputation and integrity of the Adelaide Rowing Club. 

• Develop and protect the relationship between the Club and it’s Sponsors. 

3. Scope 

This Policy applies to all sponsorship activities undertaken by ARC, including but not limited to: 

• Sponsorship of events, regattas, awards, and programmes 

• Sponsorship of equipment, uniforms, and facilities 

• Digital and media sponsorships 

• Long-term strategic partnerships 

4. Guiding Principles 

All sponsorship arrangements must adhere to the following principles: 

• Alignment: Sponsorships must demonstrate alignment with ARC’s vision, values, and community standards. 

• Transparency: All sponsorships must be documented and approved by the ARC Committee. 

• Mutual Benefit: Sponsorships should provide clear and direct value to both the sponsor and the Club. 

• Exclusivity and Fairness: Sponsorship opportunities will be offered in a fair and non-discriminatory manner. 

• Compliance: All sponsorships must comply with relevant laws, regulations, and governing body requirements. 
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5.  Approval and Governance 

• All sponsorship proposals must be submitted in writing to the ARC Committee. The Committee will assess 
proposals based on strategic fit, reputational risk, ability to execute and potential benefits. 

• Approved sponsorships will be formalised through a written agreement outlining terms, obligations, and 
duration. 

• The Committee reserves the right to decline or terminate any sponsorship that is inconsistent with the Club’s 
values or interests.  

• The Club will not enter into sponsorship arrangements which are directly contrary to the interests of RowingSA 
and Rowing Australia, or which may adversely impact the Club’s relationships with other critical stakeholders 
e.g. Adelaide City Council (ACC), Office of Recreation, Sport & Racing (ORSR), Department of Environment, 
Water & Natural Resources (DEWNR). 

• It is envisaged that each Sponsor will be granted exclusive rights within the agreed sponsorship category. The 
Club shall not knowingly enter into agreements with competing entities that may dilute or conflict with the 
Sponsor’s visibility, interests or association with the Club. Where a potential conflict is identified, the Club will 
communicate clearly with existing sponsors about the proposed new partnership before entering into any 
agreement. 

• Sponsorship is a commercial arrangement between the Club and the Sponsor. Sponsorship benefits must not be 
provided as a condition for tax-deductible donations made to the Club via the Australian Sports Foundation.  

6. Recognition and Activation 

ARC will provide sponsors with appropriate recognition and engagement opportunities, which may include: 

• Branding & signage on club assets (e.g., boats, uniforms, boat trailers) 

• Digital promotion via the Club’s website, newsletters and social media channels 

• Naming rights for club events, regattas, races, awards or other programmes 

• Invitations to official functions, regattas, and community events 

• Media exposure and public acknowledgment 

7. Implementation 

At all times, the Club will take every effort to proactively protect the reputation and brand of its Sponsors. 

7.1 Use of a Sponsor’s Intellectual Property 

Subject to the terms of a Sponsorship Agreement: 

• The Club may agree to present and display the Sponsor’s branding, including logos, trademarks, and other 
approved materials, in a manner that is professional, high-quality, and consistent with the Sponsor’s brand 
identity and guidelines. 

• The Sponsor retains all rights, title, and interest in its trademarks, logos, brand names, and other intellectual 
property (“Sponsor IP”). Nothing in this Policy or any sponsorship agreement should be construed as transferring 
ownership of any Sponsor IP to the Club. 

• The Sponsor may grant the Club a non-exclusive, non-transferable, revocable license to use the Sponsor IP solely 
for the purposes of the Club fulfilling its obligations under the sponsorship agreement, including promotional 
activities, signage, and event-related materials.  
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• The Club’s right to use the Sponsor IP will only commence once the sponsorship agreement has been approved 
by both parties, and will terminate upon expiry or termination of the agreement. 

• The Club shall coordinate with the Sponsor to obtain prior approval for all uses of sponsor branding and shall 
comply with any reasonable requests regarding presentation, placement, or correction of branding materials 

• All representations of the Sponsor’s branding shall be accurate, respectful, and free from distortion or alteration. 
The Club shall not use the Sponsor’s branding in any way that may diminish its value, reputation, or intended 
impact. 

• Upon expiry or termination of a Sponsorship arrangement, the Club will promptly cease all use of Sponsor IP and 
remove all Sponsor branding from physical and digital assets. 

7.2 Application of Sponsor Branding to Club Assets 

• Sponsor branding shall be placed in prominent and appropriate locations as agreed, including but not limited to 
signage, uniforms, equipment, digital platforms, and event materials.  

• The Club shall ensure that branding is clean, legible, and well-maintained throughout the term of the agreement. 

• Any sponsor branding placed upon boats, oars or uniform must comply with Rowing Australia Rules of Racing – 
Appendix 2: Advertising. 

• Adelaide Rowing Club has a long-standing tradition in regards to boat naming (refer Boat Naming Guidelines) and 
shall not offer boat naming rights as part of sponsorship agreements. This shall not prevent the application of a 
sponsor’s branding onto a boat as per above. 

• The Club is unable to place permanent (fixed), external sponsor signage on either boatshed. However, temporary 
(event) signage may be considered. 

7.3 Ambush Marketing 

• The Club will take all reasonable steps to protect the Sponsor’s rights from ambush marketing and any 
unauthorised commercial association with Club events, assets, or activities.  

• No third party shall be permitted to display branding, distribute promotional materials, or engage in marketing 
activities at Club events or venues without prior written approval from the Club. The Club shall monitor and 
enforce restrictions on unauthorised advertising, signage, and promotional conduct. 

• The Club shall instruct athletes, coaches, volunteers, and staff not to wear, display, or promote non-sponsor 
branding during official Club events, media appearances, or promotional activities. 

7.4 Incident Management 

• In the event of an incident occurring which may have the potential to affect a Sponsor’s brand or reputation, the 
Club will communicate promptly and transparently with the Sponsor. The Club will take immediate action in 
consultation with the Sponsor. 

8. Review and Termination 

• Sponsorship agreements will be reviewed annually or as stipulated in the agreement. 

• Either party may terminate the agreement with 30 days’ written notice or as stipulated in the sponsorship 
agreement. 

• Immediate termination may occur if the sponsor engages in conduct that may bring the Club into disrepute. 
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9. Contact 

All sponsorship enquiries should be directed to:  

The President 

Adelaide Rowing Club 

president@adelaiderowingclub.com.au 

www.adelaiderowingclub.com.au 

10. References & Related Documents 

1. ARC Communications, Social Media & Branding Policy 

2. ARC Boat Naming Guidelines 

3. Rowing Australia Rules of Racing - Appendix 2: Advertising 

4. Rowing Australia Fundraising Guidelines for Australian Junior, Under 21 & Under 23 Teams 
 

Document Control 

Revision Effective Date Summary of Changes Made 

0 9 September 2025 Initial Issue. Approved by ARC Committee 

A 16 August 2025 First draft for stakeholder review 
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